












Restructuring of a Regional Strategy and
Competitive Advantage.




Regional strategy is planned to restructure and activate regional economy. It is
important to make clear core subjects and groups that create economic value by
specific technologies and skills existed in the region. And also relations between
them in a region and relations between core subjects and groups in a region and
those of outside will create new economic value by combining.
"TOKKU'is opportunity for some regional organization to make a brand and to
work effectively by sharing value among menbers in a region.
This paper studies regional strategy that makes a best use of "TOKKU', and
tries to suggest a regional strategy framework to activate economic value flexibly.
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☆最も重視しているもの① (  )、② (  )、 ③ (  )
☆その理由
以　上
